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Breaking new ground 
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4,455  4,318  4,825  5,285  5,569 

2,148 2,748 
2,806 

2,779 
3,358 

2009 2010 2011 2012 2013 

6,603 
7,066 

7,631 
8,064 

8,927 

Net interest 
income 

Non-interest 
income 

Income (S$m) 

 2013 income at a record of $8.9bn 

 Highest ever net interest income on the back of higher loan volumes 

 Record non-interest income with broad-based growth; fee income at record 

 

Quarterly – operating on a higher plane 
11% 

2010 
Quarterly 

Avg 

2011 
Quarterly 

Avg 

2012 
Quarterly 

Avg 

1Q13 2Q13 3Q13 4Q13 

1,908 2,016 
2,317 2,309 2,150 2,151 

Solid, consistent performance 

21% 

 5% 

8% CAGR 

1,767 

Non-Interest 
Income Cost/Income JAWs 

12% CAGR 44% (2013) 
under 45% 3% (2013) 

YoY 

3 

2013 Quarterly Average 

2,232 

Record 
 High 



Sustained growth in customer franchise 

1,249 
1,233 

1,152 1,119 

1,034 

174  
255  

265  
493  

679 

2009 2010 2011 2012 2013 

6,603 
7,066 

7,631 
8,064 

8,927 

CBG 

Treasury 

Income (S$m) 

Others 

IBG 3,172 
3,513 4,010 4,152 

4,676 

2,008 
2,065 

2,204 2,300 
2,538 

Growing 
income  

from 
customer 
franchise 
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 10% 

 13% 

YoY 



Quarterly – gaining traction Income (S$m) 

2009 2010 2011 2012 2013 

1,024 1,041 
1,092 

1,229 

1,370 

SME 

2010 
Quarterly 

Avg 

2011 
Quarterly 

Avg 

2012 
Quarterly 

Avg 

1Q13 2Q13 3Q13 4Q13 

273 
307 

337 348 341 344 

260 

Income from large corporate banking also at record 

8% CAGR 

2013 Quarterly Average 

342 

5 

11% 
YoY 

Record 
 High 



Quarterly – strong momentum Income (S$m) 

Wealth 

2010 
Quarterly 

Avg 

2011 
Quarterly 

Avg 

2012 
Quarterly 

Avg 

1Q13 2Q13 3Q13 4Q13 

155 
197 

230 229 227 239 

127 

Consumer Banking income also at a new high since 2009, despite low interest rate environment 

2009 2010 2011 2012 2013 

481 506 

620 

787 

924 

Total Earning 
Assets (S$b) 

18% CAGR 

2013 Quarterly Average 

231 

6 

18% 
YoY 

Record 
 High 

Record 
 High 

86 91 103 116 134 15% 



Quarterly – continued growth 

2010 
Quarterly 

Avg 

2011 
Quarterly 

Avg 

2012 
Quarterly 

Avg 

1Q13 2Q13 3Q13 4Q13 

262 

343 343 351 355 381 

176 

2009 2010 2011 2012 2013 

Trade 

Cash 

Income (S$m) (a) 

  673    706 

  1,046 

1,371 1,430 

(a) Excludes security and fiduciary services  
(b) Includes bank exposures and loans of financial institutions 

4% 
21%  CAGR 

YoY 2013 Quarterly Average 

357 

7 

Global transaction services 

Record 
 High 

Record 
 High 

22% 

26% 

Loans (S$b) (b)  

Deposits (S$b) 

  13   20 45 52 63 

81 95 119 65 53 



Quarterly – steady momentum Income (S$m) 

Treasury cross-sell customer income flows 

2010 
Quarterly 

Avg 

2011 
Quarterly 

Avg 

2012 
Quarterly 

Avg 

1Q13 2Q13 3Q13 4Q13 

206 
217 

296 282 
228 231 

172 

2009 2010 2011 2012 2013 

464 

687 

822 868 

1,037 

% of total 
Treasury 
income 

50% 

22% CAGR 2013 Quarterly Average 

259 
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  19% 
YoY 

27%   36%  42%  44% 

Record 
 High 



Quarterly – continued traction Income (S$m) 

2009 2010 2011 2012 2013 

3,991 
4,426 

4,719 
4,966 

5,415 

Singapore 

2010 
Quarterly 

Avg 

2011 
Quarterly 

Avg 

2012 
Quarterly 

Avg 

1Q13 2Q13 3Q13 4Q13 

1,180 1,242 

1,449 
1,369 

1,275 1,322 

1,107 

8% CAGR 
2013 Quarterly Average 

1,354 

Double-digit growth for core Singapore franchise 

9 

9% 

YoY 

Record 
 High 



Quarterly – strong momentum Income (S$m) 

2009 2010 2011 2012 2013 

1,366 
1,465 1,453 1,532 

1,863 

Hong Kong 

2010 
Quarterly 

Avg 

2011 
Quarterly 

Avg 

2012 
Quarterly 

Avg 

1Q13 2Q13 3Q13 4Q13 

363 383 
474 

524 
429 436 

366 

8% CAGR 
2013 Quarterly Average 

466 
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 22% 
YoY 

  

Record 
 High 



Quarterly – regaining momentum 

Other geographies 

2010 
Quarterly 

Avg 

2011 
Quarterly 

Avg 

2012 
Quarterly 

Avg 

1Q13 2Q13 3Q13 4Q13 

264 
290 302 305 

343 
299 

192 

2009 2010 2011 2012 2013 

Indonesia 

Taiwan 

India 

China 

Income (S$m) 

1,430 
8% 

% of Group 
income 

8% 13% CAGR 

YoY 

11 

759 767 

1,056 
1,161 

1,249 

2013 Quarterly Average 

312 

  11% 

Record 
 High 

11% 14% 
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NPA (S$m) 

1.9 

1.3 
1.2 1.2 1.2 1.2 1.1 

2010 2011 2012 1Q 2Q 3Q 4Q 

2,726 2,904 
3,213 

43% 

6% 

54% 
11% 

`40% 46% 

53% 

7% 

40% 

NPL ratio (%) 

>90 days overdue 

<90 days overdue 

Not overdue 
2,767 

43% 

13% 

44% 

2,996 

43% 

48% 

2,966 

42% 

8% 

50% 

9% 

3,054 

42% 

50% 

8% 

Healthy asset quality 

2013 

SP/loans (bp) 43 11 10 21 13 22 15 
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Cumulative general and specific allowances as % of: 
NPA 

Unsecured NPA 

100 

127 

126 

165 

142 

183 

142 

187 

135 

204 

141 

191 

136 

192 

13 



Liquidity and funding – built a strong funding engine 

14 

211 
249 253 

292 

14 

23 

 Dec 
2012 

 Dec 
2012 

 Dec 
2013 

 Dec 
2013 

Other funding 

Deposits 

Loans 

S$bn 

267 

315 

Dec 2012 Dec 2013 

             Diversified our funding sources 

USD deposits grew $22bn, 
of which: 
 

 Institutional Investors 

 Western MNCs 

 
 
 

Contributed 

>60% ($14bn) 

of the growth 

              

  Group 83% 85% 

  SGD 69% 75% 

  Non-SGD 101% 96% 

LDR (%) 
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Made good progress in the digital space 

Mobile apps Home ConnectTM eWealth 

uGOiGOTM  Consumer Bank cross-border transfers 

Named world’s 
best for mobile 
banking apps 

16 

Improved straight-through processing 

Branch 
16% 

Online  
84% Branch Online 



Stepping up our game 

Rapid emergence 

of disruptive 

technologies 

Rise of digital 

customers 

Growing threat 

from non-

traditional players 

Changing customer 

behaviour calls for 

new engagement 

models 

 

 Opportunity: leverage digital technologies to 
access large retail banking markets 

 Integrating banking into customers’ digital 
lifestyle 

    -- Banking anytime, anywhere, on the go 

 Making the customer experience more 
interactive and intuitive 

 Powered by $200m investment over 3 years 

 New digital banking organisation to spearhead the transformation 

People need 
banking,            

not banks 

17 



Investing in digital banking 

Ideation 1 Digitising the Bank 2 Digital Banking 3 

 Strategic collaborations with 

A*Star and IBM Watson 

 Re-defining the customer 

experience 

 Enabling the back-end 

 Enhancing our technology systems to drive 

rapid and agile delivery of front-end apps 

Wealth advisor,  
intuitive and innovative 

Ideation and innovation 
Integration Layer 

Transaction 
Banking 
Systems 

Payment 
Gateway 

Finacle Treasury 
Limit Control … 

Middleware – Service Oriented  

‘Inside-out’   
approach 

Harnessing existing 
organisation capabilities   

‘Outside-in’               
perspective 

New thinking, 
new frontiers 

18 
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Dividend uplift 

(a) Exclude one-time items and goodwill charges 

2009 2010 2011 2012 2013 

Net profit (a) 
(S$m) 
 

14% CAGR 

2,064 

2,650 

3,035 
3,359 

3,501 

20 

Earnings per 
Share (cts) 142 

Record 
 High 

Record 
 High 

91 115    130 139 

 Propose higher final dividend 
pay-out 

 1H: 28 cents 

 2H: 30 cents in line with 
sustained earnings growth 



Marking Singapore’s 50th year with S$50 million foundation 

21 

 To support community programs and 
innovative social initiatives in Singapore and 
across Asia 

 To build a more inclusive society by 
nurturing the social entrepreneurship sector 

 To provide relief and support to 
communities in need 

From shareholder value to shared value 



Breaking new ground 

Record earnings despite market volatility attest to franchise resilience 
 

Double-digit income growth fuelled by a broad array of businesses 
 

Strategy sound; embracing the digital era 
 

Outlook positive. Portfolio healthy, liquidity / capital strong,  
pipelines robust 

 

22 
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