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The DBS-NUS Social Venture Challenge is an Asia-wide competition for social
enterprises open to any member of the public. Launched by DBS and NUS Enterprise,
the competition aims to identify and support new social ventures that have the
potential to generate scalable and sustainable social impact. The programme aims to
raise awareness and build a culture of social entrepreneurship in Asia and provides
multi-dimensional support for budding social entrepreneurs.

Sharing a common vision to foster social entrepreneurship in Asia, DBS and NUS aim
to build a robust community of social entrepreneurs and capacity builders across Asia.
With such a network, the increased awareness and support for budding social
entrepreneurs will accelerate the impact of these ventures to solve today’s most
pressing social problems.
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How they stacked up
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HOW DID THEY KNOW
of the challenge =
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PreI|m Judge | Semi-finals Judge | Finals Judge Mentors &
~12 entries) (3 business plans) (7 teams) Facilitators
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/3 women 64 Resource Organisation
89 men 39 Practitioner
27 Investor
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PARTNERS

who added to the reach

Global/Regional 17%
China ¢ I
Hong Kong () I 3%

/ - Z
India <o 17%
indonesia ™ I
Malysia CE I (=7
Singapore G 23%
South Korea J@; FINE 6%
Tawan Q) I 6%

/ A
Thailand === EEEEEEN 3%
Global/Regional Indonesia South Korea
QvpN m+®= ANNIKA  HuBUD SR
. MakeSens W
Asian Venture Philanthropy Network i S e e ] C E N T R E UBUD ROOT H\/HJACT seo ul
% Melton Foundation Malaysia .

Deep collaborations. Powerful actions. alwan
social 3
myHarapan eneoee Q1 sk N

(G SYNERGY

SOCIAL VENTURES

Social
Innovation
Exchange

China

” &1\l R |
Sstartups|

FYSE

Hong Kong

SVhk

Social Ventures Hong Kong
FoB R MR K S

!

SCHPE

Singapore

(p)BoPHUB

TANUS
95

nal University
of Singapore

NUS Business School
0, &

MINISTRY OF
M S F | SCIAL AND FamILY
DEVELOPMENT

SECRET{W} BUSINESS

:18:] Singapore

Asia Centre for Social Entrepreneurship & Philanthropy

@ REPUBLIC
POLYTECHNIC

®Temasek

POLYTECHNIC

Innovation and

= SOCIAL ENTERPRISE INSIGHTS A N
hd Entrepreneurship Society

Thailand
ChangeFusion

SOCIAL INNOVATION DESIGN & INVESTMENT SERVICE

India
4
@mm@w@mﬁ é "‘ndian Angel Network®
innovations for sustainability -

% Intellecap  Mumbai Angels

»»»»»»»»»»»»»»»»

?‘Samhita



Events that created
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Website

Reach:

43,000 users
59,000 views

Facebook
Fans

1494 likes
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Twitter

Online
media/blogs
worldwide

India 19,000

Singapore 11,000
Indonesia 9,000
B United States 3,000

B Hong Kong 3,000

B Taiwan 2,000

Bl China 2,000

B Malaysia 1,000

B Thailand 1,000

I Others 8,000
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The 6 videos of semifinalists received:
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0 voing 11,632 131,519 2,275,465

spiked the public likes on clicks on impressions
engagement Facebook Facebook & Google in total

The Awards Ceremony posts on Facebook received:
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12,010 102,301 2,197,099

The Awards likes on clicks on impressions
Ceremony Facebook Facebook & Google in total
dissolved

boundaries u
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1,500 520
people watched participated in the

the event online audience choice award poll

*includes traffic from competition official social media channels, and also paid campaigns/advertisements to drive traffic
to the team profiles, wildcard voting and Awards Ceremony



INSPIRING FINALISTS

SURVIVAL PLUS +

PRODIICT

i «A youth movement to
@ Maya Universe Academy provi fonin
rural Nepal»

Bodhi Health Education www.bodhihealthedu.org

Bodhi Health Education leverages low cost mobile technology coupled with
elLearning to provide scalable, high quality skill based medical education for
the bottom of pyramid health workers in India and other developing
countries.

Interclo Designs www.interclodesigns.com

Created the Survival Plus jacket - a single, multi-functional item that
replaces other essential aid by serving as a jacket, blanket, shawl, mat and
sleeping bag. Can be air dropped to any location within 24-48 hours.

Kitabisa www.kitabisa.co.id

Kitabisa is Indonesia’s first online crowdfunding collaboration platform (in
local language) for social causes that brings together people with ideas and
people who have resources.

Local Alike www.localalike.com

Local Alike is a social enterprise with a mission to promote community-based
tourism which contributes to the preservation of local culture while
providing economic opportunities to the native people. Through this it will
also enable tourists to gain the valuable experience through connecting
with other cultures to move towards a truly sustainable society.

Maya Universe Academy www.mayauniverseacademy.org

Maya Universe Academy is a non-profit, community supported primary
school in Nepal that provides quality education free of cost to rural
children. Their innovative funding method allows the parents of the
students to work at the school for two days of every month instead of
paying fee to the school.

Science of Life Studies 24/7 www.kh.sols247..org

SOLS Cambodia brings educational innovations to underserved
communities in Cambodia through its 63 centers, located nationwide.
Having impacted 100,000 Cambodians, its operations have scaled to 4
countries, providing every individual with opportunities to develop their
potential and a positive change for their future.

Zaya Learning Labs www.zaya.in
A network of low-cost schools empowered by blended learning model
delivering a high-quality learning experience to underprivileged children
across the developing world.



PARTICIPANT FEEDBACK

How did you benefit

fromm SVCA?

The prize money

Access to, and interaction

with mentors, speakers
and coaches

Peer support from

other participants

How was your overall experience
of the competition?
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It's encouraging to see the
corporate sector step up to
promote entrepreneurship
and social well-being.
DBS-NUS collaboration has
allowed 12 of us to be
spotted, nurtured and
possibly blossom as a result
of this competition.
Mateen Kirmani

Interclo Designs
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The DBS-NUS bootcamp was a great
platform for early-stage venture like ours to
showcase our ideas, our work, get valuable
feedback from entrepreneurs, mentors and
most importantly become visible among the
investor community, whom we can tap in
the near future. The network that we build
here will help us scale up in other south-east

Asian countries, besides our country of work.

Shrutika Girdhar
Bodhi Health Education

‘ Feedback from the judges
Media interest and
publicity of my venture
Networking and
community building
Learning from the Bootcamp
and the coaching sessions

Awards Ceremony

| was able to
expand my network

| was able to use

the booth effectively

to showcase my venture
to interested parties

| received the much
needed media attention

5 ‘— Other comments

DBS-NUS bootcamp equipped
us with all these tools that
guide us to strategically look
back on our model and to
improve. It is nice that the
program linked us who are
almost at the same pace and
stage of business. We have
learned a lot from each other.
Pai Somsak

Local Alike

Next round of DBS-NUS Social Venture Challenge will open curtains in January 2015.
Stay tuned for updates on www.socialventurechallenge.asia or
Bl www.facebook.com/DBSNUS 4 @DBSNUS [ www.youtube.com/DBSNUS



